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Our incredible volunteers, staff and partner agencies

continue to work hard to ensure that over 107,000 of our neighbors in need have enough food on
the table to feed their families and themselves. For the past 33 years, we have had an unwavering
commitment to hope and dignity for people across WNC who lack the basic necessity of adequate,
nutritious food.
Our collective efforts to meet this fundamental human need have grown exponentially over the
years, with the amount of food we were able to gather and distribute in 2015 exceeding any period
in our history. Importantly, this included an increasing percentage of fresh and healthy items
that significantly improved the nutritional quality of what we were able to provide. While we are
proud of the collective efforts and tremendous support that we have received from our donors
and business partners, the fact that there remains such a persistent need across our region is a
sobering reality that ignites even greater passion and commitment to engage many more people
in our fight to end hunger in WNC.
In 2015, MANNA created a five-year strategic plan, establishing exciting new goals for increasing
our distribution of fresh produce to address the health concerns associated with food insecurity,
decreasing food waste in our region, and expanding our partnerships to other sectors to
address the root causes of poverty. To date, we have already surpassed our goals for providing
more produce, the distribution of which rose 19 percent over last year. We are making remarkable
strides toward eliminating food waste, thanks in large part to volunteer food rescue teams, and
our connections with partners whose efforts are focused on health and economic concerns have
grown and deepened.
In addition, during the past year MANNA FoodBank embarked on the final phase of the
Space to Erase Hunger capital campaign, which will dramatically expand our capacity and improve
the efficiency of operations. The main priority in our renovations was to increase our cooler and
freezer space to avoid the disheartening situation we have sometimes faced when having to turn
food away simply because we did not have adequate storage space. This added capacity will also
support our commitment to providing more fresh and nutritionally rich food to those in need
across WNC.
In the following pages, you will get a glimpse into both our accomplishments and our focus for the
coming years. We trust it will be clear that MANNA remains fully committed to our core mission of
providing food to those in need, but with an eye toward the future in recognizing that, with your
continued support, we can take our collective efforts to the next level.
We are grateful for your partnership and optimistic about what we will
achieve together going forward.

Jim Mathews
Board President
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CALENDAR YEAR HIGHLIGHTS
TOTAL POUNDS OF
FOOD DISTRIBUTED
(in millions)

This includes
food shared
through the
Feeding
America
network of
food banks.

POUNDS OF FRESH PRODUCE
DISTRIBUTED IN WNC
(in millions)

2015: 15.7

2015: 3.8

2014: 15

2014: 3.2

2013: 12.8

2013: 2.9

2012: 11.2

2012: 2.5

VOLUNTEER HOURS
(in thousands)
2015: 65,736

During 2015, we limited the size
of our volunteer groups to ensure
volunteer and staff safety during
construction for the Space to Erase
Hunger renovation.

2014: 66k
2013: 57k
2012: 46k

FNS OUTREACH
APPLICATIONS
(for food stamps)

MANNA PACKS FOR KIDS
DISTRIBUTED
(average kids per week)

2015: 1,511

2015: 4,946 to 162 sites

2014: 1,284

2014: 4,748 to 149 schools

2013: 997

2013: 4,073 to 132 schools

2012: 947

2012: 4,030 to 132 schools

These numbers are adjusted to reflect the calendar year.
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In 2015,
MANNA Packs
for Kids were
distributed to
both schools
and homes.
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Setting the Stage for Tomorrow.

Because of the support of partners like you, we are
entering an exciting time in our work to end hunger in Western North Carolina.
While our daily commitment to our core mission remains laser focused, we are simultaneously
setting the stage for even more impactful, collaborative work moving forward.

The intersection between food insecurity and health is well-researched and documented. It has
created a growing concern among food banks, healthcare providers, public health and government
officials and other key partners who see the need to collectively develop and implement effective
solutions that will address hunger and food insecurity and improve overall health and well-being.
People need and deserve to have enough to eat on a daily basis, along with access to nutritionally
dense food. We have made major strides toward that end. We are deeply concerned that the lack of
the “right” foods for people with diabetes, heart disease and other chronic illnesses is a dire threat
to their health and longevity.
Two fundamental steps have been taken by our board and staff. First, by creating measurable
goals in regard to the balance of healthy, nutritionally dense food that we provide; and second, by
investing in an impactful expansion of our physical capacity to gather and store it.
These steps were essential in setting the stage for the future, and we cannot express the depth
of gratitude that we have for the visionary donors, supporters, volunteers, foundations, corporate
partners and businesses who have joined us thus far in laying this foundation for the future.
The people across Western North Carolina are at the heart of everything that we do and in the hearts
of all of our donors, supporters and volunteers. Therefore, as we embark on 2016 and beyond, we
invite you to share in the excitement about all that we are accomplishing together and where we
can go as we continue to set the stage for the future.
Respectfully, with great appreciation and anticipation,

Cindy Threlkeld
Executive Director
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HOW MANNA WORKS
u

v
FOOD DONATIONS
& PROCUREMENT
Food from individual donors,
businesses, other food banks,
food drives, public programs,
and others is sourced
and gathered.

WAREHOUSING &
OPERATIONS
MANNA receives and inventories
the food, readying it for
distribution across WNC.

w

DISTRIBUTION & PARTNER
AGENCIES
Partner agencies pick up food,
or the MANNA truck fleet
delivers it to partners in all
16 WNC counties.

x

PARTNER AGENCIES:
Food pantries, soup kitchens,
shelters, church ministries and
other food assistance organizations
across WNC that work in partnership
with MANNA to distribute the food
resources collected and warehoused
at the food bank directly to residents
needing food. Collectively, these
partners make up MANNA’s
partner agency network.

SETTING THE TABLE
Partner agencies then distribute
the food to our neighbors
seeking assistance.

4

MANNA FOODBANK 2015 ABOUT MANNA

About MANNA
THE FINANCIAL RESOURCE: MANNA DONORS
MANNA relies on funding from a variety of sources, but the largest source of our
funding comes from individual donors. We sourced and distributed 15.7 million
pounds of food last year, none of which could have happened without thousands
of dedicated donors who ensure that our trucks stay fueled, our lights stay on,
and our work to end hunger stays at the forefront of all of our efforts. We take
our responsibility to donors very seriously, and our extraordinary commitment to
stewardship is woven into every aspect of the way we work. From keeping our costs
as low as possible, to utilizing our inspiring volunteer force to carry out critical tasks,
to our relentless efforts to reduce waste, our cost-saving efforts are both a value
and a lifestyle.

THE HUMAN RESOURCE:
MANNA VOLUNTEERS
Volunteers are a huge part of every
step, providing donations, working in
the warehouse and volunteer center
to inventory and prepare food for
delivery, delivering to partners and
schools, helping WNC residents access
food through our FNS Outreach and
the MANNA Food HelpLine, and so
much more.

FOOD DONATIONS & PROCUREMENT
WHERE DOES THE FOOD COME FROM?

WHERE DOES THE FOOD GO?
(in pounds)

State Funded: 6%
TEFAP: 10%
Individuals,
grocers,
farms,
produce
packagers,
and
organizations:
63%

Mitchell
423,471

1.5 million
pounds to other
food banks

Pounds
Purchased: 12%

Madison
675,863

Food
Drives: 2%

Swain
249,432
Graham
323,877

Other Food
Banks: 7%

Cherokee
613,038

TOTAL POUNDS DONATED: 72%

Haywood
935,713
Jackson
890,900

Clay
515,073

Avery
200,579

Yancey
411,473

Buncombe
4,168,680
Henderson
1,316,011

Macon
466,202

McDowell
846,246

Polk
289,606

Transylvania
1,886,791

MANNA FOOD DONORS (in pounds)
2,500,000 and above
Ingles Markets
2,000,000 – 2,499,999
Walmart
1,500,000 – 1,999,999
Flavor 1st Growers and
Packers
United States
Department of
Agriculture – TEFAP
(The Emergency Food
Assistance Program)

1,000,000 - 1,499,999
State of
North Carolina
500,000 – 999,999
Lipman Produce
250,000 – 499,999
BI-LO
Food Bank of Central
and Eastern North
Carolina
Food Lion
Sam’s Club

Second Harvest Food
Bank of Central Florida
100,000-249,999
Bimbo Bakeries
Flowers Bakery
Miller Farms
Paul Collins Produce
Second Harvest Food
Bank of Northeast
Tennessee
Second Harvest Food
Bank of Northwest
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North Carolina
State Employees’ Credit
Union Foundation
Target
Trader Joe’s
50,000-99,999
Central Pennsylvania
Food Bank
ConAgra Foods

Food Bank of the
Albemarle
Golden Harvest
Food Bank
Kellogg’s
Milkco
National Association
of Letter Carriers
Branch 248
Publix

“What’s great about these popup markets is that we’re seeing
communities coming together to
put them on. People come and say
‘Hi’ to neighbors, they talk, they
swap recipes. They check on the
elderly. It’s a beautiful thing.”

Photo courtesy of the Buncombe County
Department of Health and Human Services.

- Robert Simmons,
Community Service Navigator at
Pisgah View Apartments

“LET FOOD BE THY MEDICINE AND MEDICINE BE THY FOOD.”
- HIPPOCRATES
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Setting the Table for Today
Ending hunger is more than putting calories on a plate: It is about providing nutritious food to
give people the energy to work, and support a foundation for good health. Even as MANNA grows
to accommodate the needs of WNC, we work every day to set thousands of tables with the
foods needed to support healthy lives.
Poverty and compromised health are repeatedly linked: Affordable foods are often processed, full of
sugar or simply lacking in vital nutrients, and people forced to make tough choices about food quality
are certainly forced to compromise when it comes to spending on healthcare. According to Feeding
America’s study, Hunger In America: Western North Carolina 2014 Report, of the 107,600 individuals that
sought food assistance in Western North Carolina, 9 out of 10 households reported buying the cheapest
food available regardless of nutrition, as a strategy for getting enough to eat; 64 percent of those
households had to choose between paying for food or paying for medicine/medical care.

GROWING A HEALTHY INVENTORY

POLLINATING CROSS-SECTOR
COLLABORATIONS

In 2015, MANNA set out a framework to improve client
health by increasing the proportion of produce and Foods
to Encourage (F2E) in our inventory. With the help of donors
and our partner agency network, 27 percent of the total food
MANNA distributed in WNC was fresh produce – a massive
19 percent increase from the prior year – and 65 percent of
the total food distributed was classified as F2E.

Another way MANNA addresses the intersection of nutrition
and health in the WNC community is to engage with partners
in different sectors. One of our most exciting partnerships
is with the Buncombe County Department of Health and
Human Services. In 2015, we continued our work with
their excellent Community Service Navigators to continue
providing produce for Pop-Up Markets – markets established
in neighborhoods at risk for food insecurity to provide
fresh produce to residents at no cost. The markets provide
more than just nutritious food: They bring much-needed
resources into low-income communities, like free health
screenings, immunizations, educational components and,
most importantly, a sense of community.

Just as with healthy bodies, strong organizations are
maintained from the inside out. To best serve our clients
and partner agencies, we have a registered dietitian at
MANNA who is dedicating 25 percent of her time to focus
on nutrition education across our 16-county service area.

MANNA continues the collective work towards providing
healthy food options thanks to partnerships with organizations,
businesses and individuals that are passionate about making
these options available to everyone.

FOODS TO ENCOURAGE (F2E)
Foods to Encourage (F2E) is a set of dietary
recommendations from Feeding America that
focuses on foods that promote good health –
fruits, vegetables, whole grains, low-fat dairy and
lean proteins – and aligns closely with USDA’s
MyPlate Dietary Guidelines for Americans.

POP-UP MARKETS:

408,685

pounds of produce
distributed at
26 sites
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Setting the Stage for the Future
MANNA’s vision is a hunger-free Western North Carolina. Every day, across the 16-county region, people
come together to do the work that enables this vision to move closer to becoming a reality. 2015 was
a record-breaking year: MANNA and our partner agency network distributed a record amount of food
and increased the amount of produce by 19 percent over the prior year, all while undergoing capital
improvements and renovations to increase our capacity to provide healthier food well into the next
decade. While our staff, volunteers, partners and donors continue the work to set the table today, we
are also working to anticipate our community’s needs and build our capacity for the future.

FOOD INSECURITY
The state of being without
reliable access to a sufficient
quantity of affordable,
nutritious food.
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THE NETWORK CAPACITY
IMPROVEMENT PROJECT
A key step in evaluating what MANNA
can provide moving forward was to
consider what our partner agencies
can handle in terms of the amount
of food, and the kind of food, that
MANNA hopes to provide. Expanding
MANNA’s capacity makes sense only if
our partner agency network can also
handle increases in amount and quality
of food that is the aim of MANNA’s work
to set the stage for the future.
In July of 2015, MANNA’s Agency
Relations department wrapped up a
three-year project to assess and
improve our partner agency network’s
capacity, a project which provided
excellent insights. With the support of
AmeriCorps VISTA members, highly
trained volunteers and staff, 80 partner
agencies in the network examined how
to increase their capacity through a
variety of ways: Improving internal
operations, ordering efficiency and
assessing client needs; improving
volunteer recruitment, retention and
management; increasing the ability to
find and apply for grants and funding;
and improving community engagement
through strong communications
practices.

THE SPACE TO ERASE HUNGER BUILDING PROJECT
The successful culmination of the Space to Erase Hunger capital campaign – a
renovation project to increase MANNA’s ability to store and distribute fresh,
healthy, perishable foods like produce, dairy and meat – is setting the stage for the
next decade of providing the nutritious food that our WNC neighbors need. This
important renovation project expands MANNA’s capacity to procure and deliver
more fresh food by increasing our freezer capacity by 400 percent and our cooler
capacity by 171 percent.
This capacity improvement project also has an important environmental impact:
By making more room for fresh food, MANNA can expand our “food rescue” operations
dramatically. Before this expansion, we would have to turn away anything we didn’t
have room to keep, but now we can rescue truckloads of perfectly good perishable
food – produce that isn’t perfect enough for retail, or frozen chicken nearing its sellby date – that would otherwise go into landfills. This increased capacity is a game
changer for MANNA, the partner agency network and for our over 100,000 foodinsecure neighbors across WNC who don’t have regular access to any food, much
less nutritious, health-supporting food.

VOLUNTEERS TAKE ON FRUITFUL NEW ROLES
A new volunteer venture entered the infancy stages at the end of 2015 – a venture
that puts volunteers on the front lines of providing food to our WNC neighbors
in need. Dubbed MANNA Express, this fledgling program utilizes volunteers
to drive non-commercial MANNA trucks to deliver produce or other perishable
food items directly to a partner agency on their food distribution day. MANNA
Express has already made a huge impact on our partner agency network capacity
by providing the agency the ability to give their clients fresh food without the
agency needing to store or refrigerate it. MANNA Express increased MANNA’s
capacity to provide this nutritious food even before the new freezer and cooler
space was completed.

Prior to the capacity project (funded by
the Community Foundation of Western
North Carolina and the Sisters of Mercy
of North Carolina Foundation), these
partners were providing an average of
525,367 pounds of food every month.
Following the project, these partners
had increased their monthly average by
29 percent, to 680,076 pounds.
While these tangible results are
an indicator of the positive impact
of this project, partner agencies
strengthened their organizations in
ways that cannot be measured, from
personnel development to external
communications. Additionally, MANNA
now has a growing library of toolkits to
aid partners in their work, as well as a
dedicated volunteer corps to continue
our ongoing partner support.
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Partner Agency Network
The partner agency network reaches across 6,434 square miles of the 16 Western North Carolina
counties in MANNA’s service area and includes 229 partner agencies: meal providers like soup kitchens,
food pantries, shelters, church ministries and other emergency food assistance organizations.
Each of these partners is unique: They serve different communities, have different specialties,
distribute food on different schedules and work to solve different problems.
What they have in common, however, is a passionate commitment to ending hunger in WNC.

MANNA helps provide the food that
these partners need to address their
community’s needs, but these partners
help provide MANNA with the access
and reach into our diverse collection
of communities to get food to our
neighbors. It is a vital partnership that
makes our work and our mission
possible.

These partner agencies see the health concerns that go hand-in-hand with food
insecurity. In our 2015 Network Nutrition Survey, out of the 103 partner agencies
that participated in the survey, 64 percent of respondents listed diabetes as a specific
health concern for their clients, 23 percent listed obesity, and 21 percent listed high
blood pressure – three prominent health issues that have been connected to a lack
of food, and specifically a lack of nutritious food, by a growing body of researchers
in the health sector.
Thanks to the dedication of these mostly volunteer-run partner agencies, the
MANNA partner network hit new distribution records in 2015, moving an
unprecedented 15.7 million pounds of food to people facing food insecurity. The
network’s dedication to health is clear; 5.3 million pounds of that food was fresh
produce, easily surpassing past records and projections and ensuring that our most
vulnerable neighbors – particularly children, seniors and veterans – have access to
the nutrition they need.
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Volunteers
Volunteers are truly the lifeblood of the MANNA family. There isn’t one square inch of MANNA that is
not touched by a volunteer’s efforts. Every week, without fanfare, thousands of volunteers, both at MANNA
and at our 200+ partner agencies, step up to the daily work of ending hunger in communities across Western
North Carolina. In 2015, volunteers helped us continue day-to-day operations while undergoing a major
space renovation: 7,407 volunteers donated over 65,700 hours of time in this year of flux to help us not
just stay on track, but provide an all-time high of 15.7 million pounds of food to those in need.

Volunteers are the core of our
organization. Their work gathering
donations from local businesses
and donors, sorting inventory in
the warehouse, repacking bulk food
donations, picking partner agency
orders in the warehouse and checking
food for quality and freshness ensures
that we can set tables across WNC with
fresh, healthy food every day.

Our volunteers make it possible for us to build our capacity and expand responsibly
to meet the community’s growing needs, now and into the future. Whether packing
MANNA Packs every week, driving fresh produce to a food pantry’s distribution day,
assisting a client applying for FNS benefits, or gift wrapping at the mall, volunteers
are a hands-on work force that help MANNA greatly extend our funding and
donations so that 95 cents of every dollar donated can continue going directly to
food procurement and distribution.
Volunteers are also the face of MANNA and represent us at public events as
ambassadors, wrap presents at our donation-based holiday gift wrap booth,
dedicate the incredible time and attention it requires to sit on the board, and work
at special events and fundraisers.
Now more than ever, we rely on volunteers to help us achieve the vision we have set
forth: To end hunger in WNC.

TOTAL GROUPS
THAT VOLUNTEERED:

171

VOLUNTEERS:

7,407

Total volunteers

Religious/
church groups:
39

31.6

Clubs/
community
groups/
group
homes:
44

Full-time staff equivalent

388

Businesses:
43

Schools:
45

Regular weekly volunteers
(does not include groups or
bi-weekly volunteers)

“VOLUNTEERS DO NOT NECESSARILY HAVE THE TIME; THEY HAVE THE HEART.”
- ELIZABETH ANDREW
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MANNA Packs for Kids
In WNC, one in four children is food insecure – higher than the national average.
The MANNA Packs for Kids program has spent the last decade addressing childhood
hunger by providing emergency food assistance to students receiving free and
reduced school meals – students who might not have enough food to last them
through the weekend.
Every Friday during the school year, a bag of nutrient-dense food is discreetly slipped
into the backpacks of thousands of WNC schoolkids. The food in the pack changes
from week to week, but the key elements remain the same: High-nutrient, shelf
stable food, the makings for a family meal, breakfast and snack items and fresh fruit
when available.
Thanks to school representatives, dedicated donors, and local organizations
passionate about ending childhood hunger, in 2015, our volunteer and staff were
able to pack, deliver, and distribute packs of food every week to over 4,946 students
at 162 sites in 16 WNC counties.

SUMMER PACKS
Summer is a hard time for families
struggling with hunger. Families relying
on school meals during the academic
year face an even greater financial
burden to provide enough food to their
growing children in the summer. Our
Summer Packs program is aimed at
providing food for these children who
fall through the cracks when school is
out. In 2015, 7,745 packs went out to 965
children in eight counties: Cherokee,
Clay, Graham, Jackson, Macon, Madison,
Mitchell and Transylvania.

MANNA PACKS:

158,338
Packs distributed

SUMMER PACKS:

7,745

Packs distributed to
965 kids in 8 counties
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FNS Outreach & the Food HelpLine
In North Carolina, our food stamp
program is called Food and Nutrition
Services; FNS for short. Over 1.5 million
North Carolinians benefitted from
this program in 2015 – more than 10
percent of the state’s population. FNS
is vital for addressing food insecurity,
and its effects have far more reach than
simply putting food on empty tables,
especially for children and seniors. In
WNC alone, there are over 22,000 lowincome seniors that are potentially
eligible for FNS.

MANNA’s FNS outreach efforts support low-income and under-employed families
that need a temporary helping hand (the average FNS recipient in North Carolina
uses the assistance program for only 8-10 months). Our staff and volunteer outreach
teams – 17 trained volunteers and 7 staff members – work to assist individuals with
FNS applications and recertifications, as well as connecting food-insecure people to
immediate relief organizations, like members of our partner agency network and
community-based United Way organizations across WNC. With the creation of the
MANNA Food HelpLine in 2014, the FNS outreach team has helped more people in
WNC get access to the nutrition necessary to engage in the daily activities of life.
In 2015, the FNS Outreach team helped 1,511 families apply or recertify for FNS
benefits, up 17 percent over the prior year. In 2015, HelpLine staff and volunteers
fielded over 3,000 calls for food assistance, referring over 1,100 families to food
pantries in their area.

FOOD HELPLINE:

3,076
Total calls

1,188

Referrals to
food pantries

ne
ANNA Food Helpli

M

109

20-1
Call Today! (800) 8
l
Free & Confidentia

– Mon.-Fri. 9-4:00
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1,511

Total FNS applications/
recertifications

FUNDRAISERS IN 2015
PROVIDED:
Blue Jean Ball

287,000+
Meals

Empty Bowls

120,000+
Meals

Holiday Gift Wrap Booth

45,000+
Meals

Event Special
Thanks
Asheville Bread
& Jam
BC Wood Properties
The Biltmore
Company
Biltmore Farms

The Blue Jean Ball
Auction Committee
Tracey Childers
Tisha Cooke
Jeff Corpening
Danny’s Dumpsters
Sally Davis
Jason DeCristofaro
Music

The Empty Bowls
potters
Doug Ferguson
and Design Logic
Robert Foster
& the teams at
Doubletree &
The Hilton
Paul Frehe

John Hartom and
Lisa Blackburn
Hidden River
Events
Highwater Clays
Gabe Kline
Brian and Gail
McCarthy
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Melissa Murray &
the Mosaix team
Louise T. O’Connor
Odyssey Center
for Ceramic Art
Vicki Passmore
& the Memory
Archive
Photography

Randy Philipps
Tank Spencer
Lori Theriault
and Crazy Green
Studios
Toni Williams
and the Biltmore
Volunteers
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Special Events
MANNA’s special events have blossomed into fantastic ways to celebrate and engage with our community,
while simultaneously raising money to provide meals to our neighbors in need. These annual sell-out
events pull together the best that our area has to offer – local restaurants and brewers, incredible
musicians and performers, and the thriving arts community – to create an experience that is memorable,
fun, and best of all, for a good cause.

BLUE JEAN BALL

EMPTY BOWLS

The Blue Jean Ball, held on the first Saturday of every June, has
been recognized as one of WNC’s best fundraiser parties for
many years. In 2015, this fabulous event sported an exciting
new theme, “Bowl Full of Soul”, bringing out the crowd’s inner
funk! This year’s event featured the best of the foodie and
beer scene with over 20 of our area’s top restaurants and an
incredible silent auction. Hosted at MANNA with a capacity
crowd of over 1,000 people, this event transforms the food
bank into a magical venue, with live music and brilliant
performers, and makes it easy to enjoy an excellent selection
of what makes Asheville so very…Asheville!

Bringing together the wonderful food and arts scene, Empty
Bowls is a cornerstone of MANNA’s special event calendar.
The aim of this event is two-fold: It encourages attendees
to consider the number of empty bowls in our region while
raising the funds to fill them. This year’s record crowds enjoyed
gourmet soups, breads, and desserts from 24 of WNC’s most
celebrated chefs, braved the tough choice of which beautiful,
handmade bowl to take home and browsed an exceptional
selection of artisan work in the Collector’s Corner pop-up
market. Empty Bowls would not be possible without the
dedication of WNC’s incredible potters and artists that craft
and donate over 1,000 bowls to ensure that this event can
feed as many of our WNC neighbors as possible. This event
has grown so popular that we split it into two events in one
day: lunch and dinner.

Presenting
Sponsor
Harrah’s Cherokee
Casino Resort
Patrons
Asheville
Citizen-Times*
iHeart Media*
Partners
The Cantina at
Historic Biltmore
Village+
Empire
Distributors*
Friday Staffing+
Ingles Markets
Mosaix Group, Inc.*
Pepsi Cola Bottling
of Asheville
Supporters
Alford Design*
Alsco*
Asheville Bread
& Jam

Asheville
Compounding
Pharmacy
Biltmore		
Inform Systems
Data Documents
Lamar Advertising*
Mast General
Store+
Advocates
Blue Cross and Blue
Shield of NC+
Brunk Auctions+
Classic Event
Rental*
Echo Mountain
Recording
Echoview Farm
& Fibermill
Evergreen
Packaging
First Bank+
Food Lion+
Harris Teeter+
Jan Davis Tire Store

Mike Brown
Subaru+
Milkco, Inc.
MyNewsletter
Builder*
Parsec Financial
Publix
Signarama+
Sourwood Inn
Welcome to Mars
Friends
Asheville Savings
Bank
Carter P.C.
Deerfield Episcopal
Retirement
Community
HomeTrust Bank
New Morning
Gallery
Louise T. & Patrick
L. O’Connor+
RHA Health
Services

Culinary Sponsors
(BJB &/or EB)
12 Bones
Smokehouse
Ambrozia Bar
& Bistro
Annie’s Bakery
Biltmore
Biscuit Head
Bouchon/Lafayette

Brixx:
Wood Fired Pizza
The Cantina at
Historic Biltmore
Village
Carmel’s Kitchen
& Bar
The Chef’s Kitchen
at Ingles
Chestnut

Circle B Ranch BBQ
The Corner Kitchen
Deerfield Episcopal
Retirement
Community
DoubleTree by
Hilton AshevilleBiltmore
Echoview Farm
& Fibermill

Presenting
Sponsor
Harrah’s Cherokee
Casino Resort
Patrons
The Cantina at
Historic Biltmore
Village+
DoubleTree by
Hilton AshevilleBiltmore*
Highwater Clays*
Hilton Asheville
Biltmore Park*
iHeart Media*
Odyssey Center for
Ceramic Arts*

Supporters
Friday Staffing+
Mast General
Store+
Mountain 2 Sea
Environmental, LLC
Owle Construction
LLC
Lamar Advertising*
Advocates
Alsco*
Blue Cross and Blue
Shield of NC+
Blue Ridge
Orthodontics
First Bank+
Food Lion+

Harris Teeter+
Mike Brown
Subaru+
Mosaix Group, Inc.*
Signarama+
Friends
HomeTrust Bank
Moog Music, Inc.
Louise T. &
Patrick L. O’Connor
Yoga with Lillah:
Back Whisperer

+ 2015 Annual Sponsors
* In-Kind Sponsors

French Broad
Chocolate Lounge
Geraldine’s Bakery
Givens Estates
United Methodist
Retirement
Community
GO Kitchen-Ready
Harrah’s Cherokee
Casino Resort
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Isa’s Bistro
Lexington Avenue
Brewery
The Lobster Trap
Mountain City
Coffee Roasters
Old Europe
P.F. Chang’s
China Bistro
Posana Cafe

Red Stag Grill
Rosetta’s Kitchen
& Buchi Bar
Roux
Strada Italiano
Tupelo Honey Café
Ultimate Ice
Cream Co.
Well-Bred Bakery
& Café
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Donors & Sponsors
FISCAL YEAR 2014-2015

When a community comes together with a shared vision for a better life for all, inspiring things
happen. Our supporters share our vision of a hunger-free WNC, and continue to help us provide
healthy, fresh food to fill plates and nourish our neighbors’ well-beings.

$1 = 3 MEALS
Our largest source of support comes
from individual donors – people that
are passionate about ending hunger,
and know the impact that their financial
support has at MANNA. For every dollar
donated to MANNA, we can provide the
food for three meals.

A CAPITAL SUCCESS
MANNA supporters stood by our
dedication to greatly expand our
capacity to source, warehouse, and
distribute fresh and frozen foods by
generously investing in our Space to
Erase Hunger capital project. On behalf
of all the clients we serve, we are so
grateful our supporters understand
the importance of this vital capacity
project for setting the stage for
MANNA’s commitment to providing
nutritious, healthy food for vulnerable
residents facing food insecurity. Thanks
to this incredible investment, the next
decade at MANNA will include even
more fresh fruits, vegetables, calciumrich dairy products, meat and proteins,
and frozen foods so that we can
continue to address the health issues
caused and exacerbated by hunger,
especially for children and seniors.

4-STAR RATING FROM
CHARITY NAVIGATOR:

5th

Consecutive Year

COMMUNITY SUPPORT PARTNERS
$10,000 and above
BiLo Holdings, LLC*
Certified Construction
Management, Inc.*+
Combined Federal
Campaign
Design Logic, Inc.*+
Earth Fare
East-West, Incorporated*
Feeding America, thanks
to Disney Worldwide
Services, Inc.
GE Lighting Systems*+
Harrah’s Cherokee Casino
Resort+
Hidden River Events
HomeTrust Bank+
Ingles Markets, Inc.+
Pepsi-Cola Bottling
Company+
Reliant Heating & Air
Conditioning, Inc.
Thermo Fisher
Scientific LLC*
United Way of Asheville
and Buncombe County
United Way
of Henderson County
Wells Fargo+

$5,000-9,999
Earwood and Moore, PLLC*
Feeding America,
thanks to Bank of America
Feeding America,
thanks to Food Lion
First Bank
First Baptist Church
of Asheville*+
Jubilee! Community
Lowes Foods
Maggie Valley United
Methodist Church
Mast General Store
Network Sciences, Inc.*
United Way of
Haywood County
Walnut Cove Members’
Association
Waynesville Rotary Club
Wilsonart*
$2,500-4,999
A Rooter King, Inc.
AllCare Clinical Associates
Asheville Compounding
Pharmacy
Beach Builders, Inc.
Blossman Gas

$25,000 and above
Caesars Foundation+
The Cannon Foundation+
Community Foundation
of Henderson County+
Community Foundation
of Western North Carolina
James H. Cummings
Foundation, Inc.+
The Glass Foundation, Inc.+
Fanny Landwirth
Foundation+
McMichael Family
Foundation
Mission Health Community
Investment Office
Morgan Stanley Foundation

Samuel L. Phillips Family
Foundation
Pisgah Investments
Foundation, Inc.+
Perry N. Rudnick
Endowment+
Walmart Foundation+
$10,000-24,999
Buncombe County Service
Foundation, Inc.
CarePartners Foundation+
MAZON: A Jewish Response
to Hunger
Provident Benevolent
Foundation

Celtic Ocean International*
Continental Automotive
Feeding America,
thanks to JP Morgan Chase
GE Matching Gift Program
Grace Episcopal Church
Henderson County
Hunger Coalition
Jackson County Finance
Office
Jewels That Dance
Jus’ Running
Mosaix Group+
Mount Carmel Baptist
Church
Mountain Air
Mechanical Contractors
Mountain View Free
Will Baptist Church
Rotary Club of Asheville
Shell Oil Matching
Gift Program
SunTrust Bank
Williams Companies+

FOUNDATIONS
Sisters of Mercy of North
Carolina Foundation
Stiver Foundation
Liz Whitney Tippett
Foundation
Edward N. Ziegler
& Gladys P. Ziegler
Private Foundation, Inc.
$5,000-9,999
Bank of America
Charitable Foundation, Inc.
The Beattie Foundation
The Futch Family
Foundation+
Staples Foundation
TD Charitable Foundation

*includes gifts in kind
+includes donations to the Space to Erase Hunger Capital Campaign
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MANNA FOODBANK 2015 FINANCIALS

FINANCIAL SUPPORT
Other: 0.2%

Government
grants:
11.2%

Community
organizations:
3%

INDIVIDUAL DONOR LEVELS

Earned
income:
16.7%

United Way: 3%
Gifts in kind: 7%

Individuals:
60%
Contributions &
private grants:
71.8%

$10,000 or more

34

$5,000-9,999

26

$1,000-4,999

327

$500-999

415

$100-499

2,858

$1-99

5,523

TOTAL DONORS

9,183

Business: 9%
Foundations:
18%

Audited Financial Statements*
FISCAL YEAR 2014-2015

KEY FINANCIAL INDICATORS

FISCAL YEAR
TOTAL 2015

FISCAL YEAR
TOTAL 2014

FISCAL YEAR
TOTAL 2013

ACTIVITIES:				
Revenues and Other Support
Expenses
Investment Income
Increase (decrease) in Net Assets
Net Assets at Beginning of Year
Net Assets at End of Year

$27,567,458**
$25,703,248
$22,728
$1,886,938
$5,925,203
$7,812,141

$24,951,747**
$24,037,219
$146,841
$1,061,369
$4,863,834
$5,925,203

$19,193,582
$19,025,726
$89,427
$257,283
$4,606,551
$4,863,834

FINANCIAL POSITION:				
Current Assets
Long-Term Assets
Total Assets
Total Liabilities
Net Assets
Total Liabilities and Net Assets

$3,686,978
$4,690,943
$8,377,921
$565,780
$7,812,141
$8,377,921

$3,070,911
$3,103,075
$6,173,986
$248,783
$5,925,203
$6,173,986

$2,244,718
$2,840,872
$5,085,590
$221,756
$4,863,834
$5,085,590

FUNCTIONAL EXPENSES:				
Program Expenses
Management & General
Fundraising
Total Function Expenses

$24,272,581
$627,598
$803,069
$25,703,248
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$22,705,436
$572,500
$759,283
$24,037,219

$17,788,212
$675,241
$562,273
$19,025,726

*Audit conducted by Carter, P.C.
**Includes capital campaign
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Involving, educating and uniting people in the work of ending hunger in Western North Carolina since 1983.
MANNAFoodBank.org | 828-299-3663

LIKE US
on Facebook

