
MANNA FoodBank 
Food Receipts and Distribution 

FY 2014-15 
 
Pounds Distributed 

 2014-15 1Q distribution = 4,007,284 pounds 

 2013-14 1Q distribution = 3,081,321 pounds 

 This is a 30% increase. 
 

Pounds Received 

 

 
Key Points: 

 National Manufacturers refers primarily to the food that we receive off of Feeding America’s 
Choice System.  The main reason for the decline in this type of food is that we were not actively 
pursuing it in the first quarter. 

 National Donors with Local Presence refers primarily to retailers like Walmart, Sam’s Club, Food 
Lion, and BI-LO.   The BI-LO program was in its first few months last year at this time.  It has 
grown to providing more than 79,000lbs of food this past quarter, much of which was picked up 
directly by our agencies.   Beginning in 2015 Sam’s Club stores will begin donating produce.  This 
is expected to create another significant increase in our retail program moving forward.   

 One of the most notable happenings in donations from our Local sources these past few months 
was a summer tomato frenzy.   Flavor 1st donated 437,850 pounds of produce in the first 
quarter.  Most of that was fresh tomatoes, some of which we sent to our partner food banks. 

 The SNAP decline is attributed to timing of the spending.  We are spending later this year than 
previous year due to changes in timing with the state contract. 
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YTD FY 13-14 YTD FY 14-15 % Change 

Other Food Banks 262,138 440,175 68% 

TEFAP 277,229 641,382 131% 

National Manufacturers 145,272 3,793 -97% 

National Donors with Local Presence 849,372 1,075,712 27% 

Local 1,469,491 1,848,194 26% 

SNAP 116,123 63,974 -45% 

Purchased Food  392,360 325,994 -17% 

Total 3,511,985 4,399,224 25% 


